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• Statutory authority

• Administers Assisted Reproductive Treatment Act 2008

• Public education role

• Secured government grant for a fertility health 

promotion program in 2011

VICTORIAN ASSISTED REPRODUCTIVE 

TREATMENT AUTHORITY (VARTA)



BACKGROUND

• Potentially modifiable factors affect fertility

• ~50% of infertility could be avoided

• Fertility related knowledge low

• Environmental scan in 2010 found no comprehensive 

fertility health promotion program

• Your Fertility established in 2011





– Fertility expert

– Andrologist

– GP

– Maternal Child and Family Health Nurse

– Psychologist

– Digital communications expert

– Family planning

– Multicultural Women’s Health

– Foundation for Young Australians

– Women’s health and health promotion organisations

ADVISORY PANEL



• Research to inform the program

• Develop, maintain and monitor program website

• Community education events

• Education for health and education professionals

• Establish partnerships and collaborations

FIVE FOCUS AREAS







• Considerable knowledge gaps identified

• Most underestimated, by about 10 years, the age when 

fertility drops

• Many unaware of the effects of smoking and obesity 

• 40% unaware about the fertile window

• Most use the Internet for information

• Men generally more unaware than women

Conclusions



• Accessible evidence based information 

• Male inclusive

• Section for education and health professionals

• Interactive tools

• Blog with updates on new research 

• Downloadable resources

• Videos and animations

• Social media

Website





• Launched in 2012

• New information added as evidence emerges

• All content reviewed annually

• Health On the Net (HON) certified

WEBSITE MAINTENANCE



WEBSITE MONITORING

• ~ 3.5 million visits annually

• Timing page >14 million views

• ‘Thinking of having a baby’ most downloaded

• Videos and animations played >300,000 times

• >90,000 printable resources downloaded

• Social media reached > 5million and engaged >100,000





COMMUNITY EVENTS

Fertility Week
Key fertility factors (2012) Men and fertility (2013)

Timing (2014) ‘Fertility is Ageist’ (2014)

Obesity (2015) ‘Quit for Fertility’  (2016)

Chemicals in the home (2017) Preconception health (2018)



2017 FERTILITY WEEK

• Launch of two fact sheets 

• Short videos featuring expert and couple

• Social media campaign strategy

• Media release – print, radio and online

• Marketing via partner organisation



RESEARCH LINKS INFERTILITY IN MEN AND WOMEN 

TO COMMON, EVERYDAY HOUSEHOLD CHEMICALS



2017 FERTILITY WEEK REACH

• Significant social media reach (>62,000) and engagement

• Facebook posts reached >45,000 people

• Growth in social media network

• Significant media uptake (55 features in print and radio) 

with combined audiences of >72 million people



KEYS TO CAMPAIGN SUCCESS

• ‘News worthy’ topic with appeal to media

• Involving expert identifiable as credible and able to conduct media 

interviews (ideally attached to a reputable organisation)

• Consumer involvement in a case study and for media interviews

• Release of new resources, publications or research on the topic

• Using both social and traditional media.







Survey of  GPs

Men’s preconception healthcare in Australian general 

practice: GPs’ knowledge, attitudes and behaviours

Hogg K, Rizio T, Manocha R, McLachlan R, 

Hammarberg K

Australian Journal of Primary Health, In press



Health professionals and fertility 

health promotion

GPs, Primary Health Nurses, Maternal and Child Health 

Nurses

• Believe it’s their role to promote

• Feel that they don’t know enough

• Worry about bringing up the subject

• Want more education

• Want resources to share with patients



PROFESSIONAL EDUCATION

• Three online learning modules for health 

professionals

• Teaching aid

• Webinars, podcasts, videos, fact sheets

• Range of resources to share with patients





PROFESSIONAL EDUCATION

Articles in professional magazines and 
websites



PARTNERSHIPS

• 14 External partnerships

– Fertility Society of Australia

– Family Planning organisations

– Four universities

– Health promotion organisations

• Quit, The Obesity Coalition, Live Lighter, Diabetes Victoria

– Government health information websites

• healthdirect and Better Health Channel

– Professional organisations





Conclusion

Our research and data collected over 7 years indicate 
that the Your Fertility program meets a need for 
targeted, evidence-based, accessible fertility-related 
information. 



Looking ahead

• Continued funding to 2023

• Research to inform the program and multi-stranded 
approaches to dissemination of messages

• Primary health care providers and education professionals 

• Focus on men, young people, ATSI, and CALD groups

• Move beyond information sharing to behavioural change 
interventions 



LIKE US PLEASE!
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